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Peru at a Glance
Diver sity

| 27 million people
T iy = 496,226 square miles
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Why Peru?
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United States of America
Depirrtment of Commerce

Positive economic growth

Pro trade and investment policies
Major projects

L abor

- L ow cost
- Highly motivated




Why Peru?
An Economic Miracle
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Uniited Stares of Amersca
Departmient of Cammerce

U.S. productspreferred
High internet usage

Frequently travel to
U.S.

Growing population




Why Peru?
Economic Trends
1985-2005

Market

Asian Crisis/
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Why Peru?

An Economic Miracle
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Ulnited Sttes of '.-II merict

2000 2006 2007E
GDP (uss bn) 53.3 93.3 100.0

GDP per capita 2,085 3,375 3,559

EXports (ussbn) 7.0 23.8 24. 7

| mports (Uss bn) (7.4) (14.9) (16.5)

GDP (%) 4.8% 8.0% > 7.0%

Source: ScotiaBank / MEF / BCR




Andean Nations

SERVICE

T Comparative Chart
2006

Market Statistics BOLIVIA ECUADOR COLOMBIA

GDP : 10.8 40.9 138.2
(USS$ bn)

GDP per capita (US$) 1,198 3,050 2,953

Exports (US$ bn) . 4.2 12.7 24.4

| mports (US$ bn) (2.8) (11.2) (26.2)




Mythsvs. Reality

Today:
e Military Government * Democratic eections

« Agrarian Reform * Independent Congress

e Centralization e Decentralization




Mythsvs. Reality

197/0's: Today:
o Subsistence farming o Diverse, export driven

e Low economic economy
diversification Open markets

o Corruption Fiscal prudence




Mythsvs. Reality
Strengths

SERVICE
Unsitwel Stures of '.-II merict

« Prudent monetary policy

e Stable currency

e External liquidity

« Economic recovery without inflation

e Continuous economic growth (5%-+)
for 66 months
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W eak nesses

M ediocre investment
climate
e Large informal economy

e Bureaucracy/Red Tape

e Sluggish Judiciary




Mythsvs. Reality
W eaknesses (cont’d.)
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Unsitwel Stures of '.-II merict

 High dollarization (65%)

e Low lending rate (loans to
GDP < 20%)

e Tax evasion (Informality)
e Risk of current account deficit

 Lack of strong economic structures
and stable political institutions




HEADLINES...

Government Changes
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Ulnited Sttes of '.-II merict

» Constitutional Republic L7 l"‘:&‘
* Presdential and Congressional £ V== g

o

.
elections. 9 April 2006 /N Eg_‘ B
 Runoff dection: 4 June 2006

e Results Alan GARCIA 52.5%
OllantaHUMALA 47.5%

e Next: April 2011
(Regional and Mayors. Nov. 19)




) £ HEADLINES...
icMe US-Peru Trade Promotion Agreement
Benefitsfor U.S. Companies

Equal accessto Peruvian market
Clearer rulestfor doing |

bug ness

Lower tariffs
Customs facilitation
Standards

Dispute resol ution




HEADLINES...

SERVICE
Usnited States of 2

=i | S PTPA: Bendfitsfor U.S. companies

Better business climate
Reduced corruption
Respect for contracts
nvestment protection
IPR protection
|mproved security
SMESs can participate




US-PTPA

Addressesthese Challenges

Us. !
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Ulntiteed States of America
epaartmieni of Canmerce

Reduce informal e |mprove security
DUS NEess practices Judicial reform
mprove tax Export promotion

collection | Reduce poverty
* Improve education
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Ulntiteed States of America
Departnent of Canimerce

Benefits

o Greater avallability and
better quality products
for consumers

e Goodsand servicesat
lower prices




iy Andean Trade Promotion and
Drug Eradication Act (ATPDEA)

What isit?

Part of Trade Act 2002
Renewed/expands preferentia duty rates

authorized by ATPA (1991)
Bolivia, Colombi a, Ecuador, Peru
Country must be eligible

6,300 products approved

Expires June 2007
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 Promote US exports
e Promote economic growth and export

diversfication
o Offer dternativesto illicit drug trade

e Forumto discuss/resolve U.S.-Peru
commercia disputes
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Accomplishments

e Expanded Peru’ slegitimate trade

o Estimated 150-300,000 new jobs created

* Provided incentive/forum to address U.S.
company 1ssues
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ndustrial Chemicals

~0od Processing and
Packaging Equipment

Security Equipment

Pumps, Vaves
Compressors

Pollution Control
Equipment




ﬁq Opportunities
| ndustrial Products

CO M UERCM.{
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Construction Equipment

Building Materials

Oil and Gas Equipment
Mining Equipment
Plastic Materias and
SESS

A/C and Refrigeration
Equipment




Opportunities
Services
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Depuarting

e Travel and Tourism

e |ICT and Vaue Added
Services

- Broadband
-WImax

- Call Centers
- e-Commerce




On the Horizon

SERVICE
United Stuttes of America

9

TRENDSIN PERU

FTA Negotiations with other
countries

Pr [vatization/concess ons
De-Dollariza

Remittances




Onthe Horizon

Latin American TPAS

CAFTA - CA-5 |mplemented in 4 countries

Colombia Signed 11/06

Awaiting ratification

Ratified in Peru 6/06
- Awalting US vote

Panama Concluded 12/06




Upcoming Trade Shows
2007

WASTE EXPO 2007 May 8-10, 2007 Atlanta, GA
Equipment for management of solid waste

NATIONAL RESTAURANT HOTEL- May 19-22,2007 Chicago, IL
MOTEL Show — NRA

Equip. & Accessories for hotels & restaurants

GLOBALCOM 2007 June 18-21, 2007 Chicago, IL
Communications and Information technology




2007 Trade Shows

INFOCOMM INTERNATIONAL June 19-21,2007 Anaheim, CA
Audio and video equipment

CLINICAL LABORATORY July 15-19,2007 San Diego, CA
Clinical laboratory equipment

MAGIC MARKETPLACE SUMMER August 27-30, 2007 Las Vegas, NV
Articles of clothing

PACK EXPO INTERNATIONAL October 15-17,2007  Chicago, IL
Packaging industry machinery

AUTOMOTIVE AFTER MARKET IND. Oct..30-Nov.2, 2007 Las Vegas, NV
Automotive industry




. On the Horizon
Peru Events - 2007

eEducation USA  (new!) May 2-5
*EXTEMIN 2007 — 7th edition Sept. 10-14

*FIBCA (Capital Goods Tlie Show Nov. 7-9
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Country Infarmation

Trade Americas Industries
Export-Ascistanae:

Market Resaarch

Biisiness Sarylca Providars
Free Trade Aareamients
M=

Trads Events

Trade Americas Updats
Li=eful Links

Contact: s

Faagional Suoocess Stores

8 Cur Worldwide Sites
&l ther #&mencan Markets
1] Exportigey Trade Portal

GCormmmarcsl Service

Welcome to Trade Americas!

The U.5. Commerctal Service helps U5, business export goods: and services o rrarkets
woarldwide. The Trade &mericas progearm bBrings togetherthe resadrcas of L5 Commercal
Saryice offices in. 21 markets throughout the regior, providing your company with a single
paint of 3ccess'ta regional trade syents, our extensive Sarvices, and researth caovering
markets throughout the regian,

The Trade S&mericas site provides information anthe edisting and proposed fres tradg
agreaments throughout the region, market research, best prospects in the region, trade
avent lists, industry-specific infarmation, business service providers, useful links and kay
contacks,

Featured News

The Urited States anid Peru 5|gn|:-d the United States arid Pery Trade Promatior Agreamignt
(PTR&S on april 12, 2006, & Mars:

Featuriad Trade Evenls

Take advantage of the forthcoming Trade Americas Conference scheduled to take place In
Cenyar, G, an May 4-5, 2006, This is:a once in a lifetime apportunty to mest with market
guperts wthuut ekperdlng additicnal resources to travel to gach country\Whether vou ars
currenty dumg business in the regian, ar if you are interested in gxploring market
opportunities, this conference is your chanoe to meet with both public snd private sectar
trade exacutive-S, Learn morg
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Horme

o : e Welcome to Perul
Dioifyg Business in Ferid Find

the Raght Borisr Loaking fur a reliable business padner? Need information
L& = Peru Trade:Promotion about business opportunities in Peru? The Cormmarcidl
Agresmeant Saryice DFI:I'I.I'IIjEIS a yariety of services designed to support
Mareet Resaareh on Pary youUr compary’s busingss activities i Parw.

BlUsiness Servics Providersin Who Are We?

Peara

The Commerdal Service Is a global business wnit of the
L5 Department of Commerce, We are a netwirk of trade
Trade Eventsand Shows In professichals inaver 1005, cties and 80 countries
Bery dedicated to helping .5 comparnes find the right
caontacks overseas,

BuUsiness & Travel Informafion

Internship Opparturiftiss in

REEL Who Are Our Clients?

Coptact:Lls )
our principal cients are LL,5 cormpganies that are new-to-
expart, few-to-market, and small-and-medium size, \We
also prowide assistance to Peruvian clients interestad In

e Worldwids Sites mparting LS. products and servicas.

TRt Other American Markets Wwhat is Our Missinn?

L Fxpefbany, Trana Feris| Worldwide, the Cammercial Saryice promotes LLS, goods

and saryicas exports and seeks to protect L5, business
interests, including U5, investments. We aII“J"DI'I'I[:IhEh our
poals via advocacy’ and outreach on bekalf af LS,
businesses, Our goals are:

United States Embassy
« Tokeep U.5: firms informed of the risks and rewards Lima. Fetu

of doing business I Pery and high potertial export
opportunities especially for U.5.-origin
manufactured goods,

» T faclitate the Peruvian government's compliance
with trade agreements and suppaort the resolution
af; J:umr:nhanl::E' izsues affecting U5, exporters,

« To contnually sesk transparent business practices
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Margar et Hanson-Muse

Commercial Counsdor
The Commercial Service
Unit 3780

APO AA 34031

Phone: (511) 618-2442
(511) 434-3040
Fax: (511) 434-3041

Email: lima.office.oox@mail.doc.gov
Web:  www.buyusa.gov/peru/en
www.buysa.gov/tradeamericas




